Values and
Ethics Poll
2021
Poll results
Our Ethical Policy has
the power to change
the world
You spoke, we acted.
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Introduction
The Co-operative Bank is different.
We’re not just the original ethical bank; we’re the only UK
bank with a customer-led Ethical Policy. It was pioneering
when we introduced it 1992, and it’s still unique.
Customer-led means that how we do business, the causes we support and the
campaigns we fight are all shaped by the people who bank with us. And we get their
views in our regular Values & Ethics Polls.
It keeps our Ethical Policy relevant, up to date and truly reflective of our customers’
priorities as they evolve over time.
In 2021 we conducted our 6th poll. 47,177 customers, colleagues and stakeholders
participated, making a total of over 370,000 since 1992.
Our customers have always been ahead of thinking on ethical issues and we believe this
remains the case today. We have used their responses to the latest poll to update our Ethical
Policy once again.
Informed by those responses, our updated Ethical Policy is built on the three pillars of Planet,
People and Community. This reflects the issues that our customers told us mattered to them
most and confirms our shared commitment to protect the environment, campaign for change
and build a more sustainable society.
83% of customers told us that our Ethical Policy is a key reason they bank with us. As we mark
our 150th year of ethical banking in 2022, this update brings our Ethical Policy into the future
while remaining true to the co-operative values on which our bank was founded in 1872.
Ethical then, ethical now, ethical always.

2021 Values and Ethics Poll Results
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Q1 - Which of the following ethical issues, if any, would you say are most important
to you personally?
Please rank your top 5, with 1 being the most important, 2 the second most important, 3 the third most important etc.
Most important ethical issues

Showing % customers ranking each issue 1st-5th
1st

2nd

3rd

4th

5th

Protecting the environment and fighting global climate change

45%

Fighting poverty and inequality across the UK

13%

18%

Protecting and promoting human rights both in the UK and abroad

12%

19%

Supporting UK communities to thrive through local initiatives

6%

8%

Promoting equality, diversity and inclusion

6%

9%

18%
16%

10%

12%

11%

Protecting and promoting health and wellbeing, including mental health

4%

Supporting economic development and responsible business in the UK

5%

7%

8%

Protecting animal welfare both in the UK and abroad

5%

8%

7%

Supporting international development

2% 6%

Managing the impact of the use of technology and data

7%

17%

10%

8%

1% 2% 3% 4%

12%
10%
7%
8%

6%

12%
13%

11%
10%
10%

15%
12%

13%

12%

10%

8%
11%

10%

6%
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Q2 - Which of the following have you done in relation to any of these issues in the
last 12 months?
Actions taken in relation to top 5 ethical issues
Showing % of customers who selected each

Talked to friends or family

80%

Donated or raised money

78%

Avoided a company, product or service

78%

Signed a petition

77%
70%

Chosen a company, product or service
35%

Volunteered for a group, club or organisation
16%

Attended a demonstration or protest event
Other

5%

None of the above

2%
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Q3 - Protecting the environment and fighting global climate change
Which three of these areas do you think are most important for The Co-operative Bank to focus on? Please rank
your top 3, with 1 being the most important, 2 the second most important and 3 the third most important.

Showing % of respondents who selected this issue within their top 3
Not providing banking services to
organisations who contribute to global
climate change via fossil fuel extraction
Not providing banking services to
organisations who contribute to the
unsustainable harvest of natural resources
Providing customers with products and services
that reduce their environmental footprints
Not providing banking services to
organisations who contribute to water
pollution, including plastics
Not providing banking services to
organisations who manufacture chemicals
that are harmful to the environment

61%

38%

Sourcing sustainable products and
services and encouraging our suppliers
to do the same

26%

Using renewable energy within our
operations and through our suppliers

26%

34%

Recycling and having a sustainable waste
management programme within our
operations and our suppliers

32%

Supporting customers to make environmentally
sustainable choices through the provision of
information and education

15%

Offsetting our carbon emissions
to be beyond carbon neutral

14%

29%

Not providing banking services to organisations
who are involved in the development of genetically
modified organisms without controls

18%

8%
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Q4 - Fighting poverty and inequality in the UK
Which three of these areas do you think are most important for The Co-operative Bank to focus on? Please rank
your top 3, with 1 being the most important, 2 the second most important and 3 the third most important.

Showing % of respondents who selected this issue within their top 3
Offering products and services
to people who may struggle to access
banking services
Providing a real living wage and safe
working conditions for employees
Supporting organisations that work
to tackle homelessness and lack of
affordable housing
Supporting organisations that work
to tackle poverty
Supporting organisations that work
to tackle societal inequalities by creating
opportunities for social mobility

50%

46%

40%

36%

33%

Working with organisations that aim
to relieve food poverty

28%

Offering affordable and responsible
lending options

26%

Offering products which support charitable
organisations involved in tackling poverty
and inequality

23%

Offering support on how to manage money,
e.g. through products, partners,
education programmes

17%
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Q5 - Protecting and promoting human rights in the UK and abroad
Which three of these areas do you think are most important for The Co-operative Bank to focus on? Please rank
your top 3, with 1 being the most important, 2 the second most important and 3 the third most important.

Showing % of respondents who selected this issue within their top 3
Not providing banking services to
organisations involved in the manufacture
or trade of weapons and armaments

55%

Not providing banking services to organisations
that impede access to basic necessities like
food and medicine

24%

Not providing banking services to
organisations that fail to uphold basic
human rights

55%

Opposing discrimination and hate crime in
whatever form it takes and wherever it
presents itself

24%

Not providing banking services to organisations
involved in the manufacture or trade of torture
equipment or other equipment used in human
rights violations
Supporting organisations which proactively
fight for human rights
Conducting supply chain mapping to identify
potential risk areas for human rights

43%

39%

32%

Supporting organisations that work to
promote child protection
Not providing banking services to organisations
which could expose people to exploitation,
e.g. adult entertainment

18%

10%
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Q6 - Protecting and promoting health and wellbeing, including mental health
Which three of these areas do you think are most important for The Co-operative Bank to focus on? Please rank
your top 3, with 1 being the most important, 2 the second most important and 3 the third most important.

Showing % of respondents who selected this issue within their top 3
Offering support to
vulnerable customers

44%

Not providing banking services to organisations
marketing products and services that can have
a negative impact on physical health, e.g. tobacco

Supporting organisations that work
to promote positive mental health

43%

Working with customers who are supported
by carers to ensure there is a clear plan for how
they can access and use our services

22%

Making sure our services are accessible
to people with physical or
mental impairments

41%

Not providing banking services to organisations
who irresponsibly market health and wellbeing
products without a proven efficacy

21%

30%

Committing to initiatives protecting
employee welfare

36%

Supporting organisations that work against
irresponsible gambling

12%

Not providing banking services to organisations
marketing products and services that can have
a negative impact on mental health, e.g.
irresponsible gambling

34%

Making sure our services are safe as possible
to access in physical spaces

9%

Supporting our customers by signposting them
to health-related support services

8%
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Q7 - Promoting equality, diversity and inclusion
Which three of these areas do you think are most important for The Co-operative Bank to focus on? Please rank
your top 3, with 1 being the most important, 2 the second most important and 3 the third most important.

Showing % of respondents who selected this issue within their top 3
Paying the people who work for us equally
regardless of protected characteristics
such as gender, ethnicity and disability
Making a clear public commitment to the
values of equality, on diversity and gender
demographic targets

53%

42%

Ensuring pay and rewards for senior executives at
the Bank are market based, fair and clearly linked
to individual company performance
Supporting programmes to help all people
in society access higher education

Supporting organisations who champion
equality in the workplace and other places
of significance in society

39%

Campaigning for gender equality within
the financial services industry

Developing an inclusive culture through
measures such as our HR policies and our
colleague inclusion networks

39%

Encouraging employee participation in mentoring
and training schemes to support inclusion

Working to promote equal opportunities
and equal pay for minority groups

33%

28%

26%

22%

18%
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Q8 - Supporting UK communities to thrive through local initiatives
Which three of these areas do you think are most important for The Co-operative Bank to focus on? Please rank
your top 3, with 1 being the most important, 2 the second most important and 3 the third most important.

Supporting organisations that create employment
in socially deprived communities

72%

Supporting community-led organisations
that provide a positive social impact

66%

58%

Supporting local community project and initiatives

Supporting apprenticeship schemes

49%

31%

Supporting charities and the social enterprise sector

Supporting staff to volunteer in local communities

22%
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Q9 - Supporting economic development and responsible business
Which three of these areas do you think are most important for The Co-operative Bank to focus on? Please rank
your top 3, with 1 being the most important, 2 the second most important and 3 the third most important.

Showing % of respondents who selected this issue within their top 3
Not providing banking services to organisations
who don’t take a responsible approach to tax

Encouraging all suppliers to help tackle low pay
among their workers and protecting them
from exploitation
Supporting small businesses to thrive

Actively promoting co-operative businesses
and supporting the co-operative sector
Supporting organisations
(but not political parties) that promote
social and economic development in the UK

52%

48%

39%

35%

33%

Working to support new business start-ups
in the UK

29%

Supporting diverse businesses to create a
range of job opportunities in a variety of sectors

29%

Supporting credit unions

Supporting recognised trade unions

21%

14%
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Q10 - Protecting animal welfare in the UK and abroad
Which three of these areas do you think are most important for The Co-operative Bank to focus on? Please rank
your top 3, with 1 being the most important, 2 the second most important and 3 the third most important.

Showing % of respondents who selected this issue within their top 3
Supporting organisations that promote
animal welfare or campaign against the
mistreatment of animals

48%

Not providing banking services to organisations
whose activities contribute to the degradation
of animal species’ habitats

46%

Not providing banking services to organisations
which are involved in the exploitation
of animals
Not providing banking services who are
involved in intensive farming
Not providing banking services to
organisations who don’t have a responsible
approach to animal welfare

40%

36%

33%

Not providing banking services to organisations
who are involved in animal entertainment

Not providing banking services to organisations
who are involved in the testing of cosmetic
or household products and ingredients on animals

32%

29%

Not providing banking services to
organisations who export live animals

18%

Not providing banking services to
organisations who are involved in the fur trade

17%
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Q11 - Supporting international development
Which three of these areas do you think are most important for The Co-operative Bank to focus on? Please rank
your top 3, with 1 being the most important, 2 the second most important and 3 the third most important.

Showing % of respondents who selected this issue within their top 3
Not providing banking services to
organisations that illegally avoid paying tax
in developing countries

42%

Supporting organisations that work to promote
equal opportunities and equal pay for women
in the developing world

Supporting micro lending (loaning small
sums of money to entrepreneurs) to relieve
property overseas

40%

Supporting international projects that offer social
as well as economic benefits in the quest to
offset carbon emissions

Not providing banking services to organisations
that engage in irresponsible labour practicies
in developing countries

38%

Not providing banking services to organisations
that don’t implement basic labour rights as
set out in the fundamental UN International
Labour Organisation
Supporting organisations which are
involved in fair trade

37%

36%

Not providing banking services to organisations
that engage in irresponsible marketing in
developing countries
Supporting organisations that work to support
international development issues

34%

26%

24%

23%
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Q12 - Managing the impact of the use of data and technology
Which three of these areas do you think are most important for The Co-operative Bank to focus on? Please rank
your top 3, with 1 being the most important, 2 the second most important and 3 the third most important.

Showing % of respondents who selected this issue within their top 3
Educating the public about online fraud
and common financial scams

43%

Utilising new technologies to improve our
services for customers

25%

Providing specialist support to customers
who are victims of online fraud

42%

Supporting organisations that work to tackle
online harms including cyber bullying

23%

Supporting organisations that supply access
to technology for all that need it

22%

Being transparent about the use of
customer data and how to manage their
data permissions

39%

Supporting organisations that work to tackle
disinformation and false or misleading
information presented as news

37%

Setting clear frameworks to ensure any use
of artificial intelligence (AI) or automated
systems is implemented responsibly

28%

Offering support and guidance for small business
customers to ensure that they have secure digital
solutions in place
Educating our customers about the risks of
crypto-currency investments and campaigning
against their negative environmental impact

22%

18%
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Q13 - The Co-operative Bank believes that operating with honesty
and transparency is a fundamental value of an ethical bank
Which three of these areas do you think are most important for The Co-operative Bank to focus on? Please
rank your top 3, with 1 being the most important, 2 the second most important and 3 the third most important.
Publishing how we are performing against our Ethical Policy

43%

Being open and transparent about our relationships
with political institutions

39%

Ensuring The Co-operative Bank takes a responsible approach
to tax, in line with the letter and spirit of UK tax legislation

36%

Being transparent about relationships with partner organisations

36%

Never lobbying for policy changes in private that we’re
not willing to campaign for in public

36%
30%

Reporting on the organisations we provide banking services
to and where they are located

25%

Integrating sustainability experts at the highest level
of the organisation
Openly publish all our rates, fees, charges and ATM provision
so customers can easily compare

21%

Publishing our company commitments to ensure accountability

17%

Taking a responsible approach to marketing our products and services

16%
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Q14 - The Co-operative Bank has supported a range of good causes through
donations of money, our time, fundraising and product promotions
Which five types of good causes would you like The Co-operative Bank to prioritise for support in the future? Please
rank your top 5, with 1 being the most important, 2 the second most important, 3 the third most important etc.
72%

Protecting the environment
59%

Child poverty and protection
54%

Homelessness

52%

Supporting local communities and co-operatives in the UK

49%

Human rights
39%

Debt support and financial education
International development and medical relief

35%

Domestic abuse

34%

Youth projects and social mobility

31%

Supporting equality (e.g. gender, race, disabilities)

28%

Animal welfare

28%

Healthcare and medical research

19%
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The Values and Ethics Poll was run by the independent
research and insight company, BritainThinks. It was open
to customers from 16 August until 10 September 2021.
Read more about our Ethical Policy here

